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The point of email is to reach people.

Email has to physically reach them. 



Myth: If you send it, they will come.

For email to be effective – people have to read it!



Email has a purpose.

There’s something you want people to do or 

understand: an action, donate, etc.



Sounds Easy?

Email is an art. 





Email Messaging Best Practices:

Tactics



Email Messaging: The Sign-Up Process
● Have email sign-up forms everywhere:

● Website (on every page)

● Facebook Page

● Link to website form in Twitter Profile

● Link to website form in YouTube Profile

● Have email sign-up info go directly to your

database (CRM)
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Sign-Up Form on Every Page
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Sign-Up Form on Every Page
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1. Sign-Up Prompt
2. Sign-Up Form

3. Confirmation 4. Thank You Email

Email Messaging: The Sign-Up Process

Created by Arnold Chandler, Chandler Consulting. 



Unpacking the 

Components of Email





Email Content Best Practices



Email Content Best Practices

Focus Your Content 

on Them, not You



Email Content Best Practices

Talk about Impact,

Not Need



Email Content Best Practices

Action-oriented.

Be explicit with 

what you want and 

when you want it. 



Email Content Best Practices

Help Them 

Visualize it.

Design Matters.



Email Content Best Practices

Use Simple and 

Punchy Words.



Email Content Checklist

❏ What’s The Purpose

❏ Focus Your Content on Them, Not You.

❏ Talk about Impact, Not Need.

❏ Action:  What You Want Them to Do and When

❏ Help Them Visualize It. Design Matters

❏ Use Simple and Punchy Words

❏ Test, Test, Test. 


